
 

 

VANIJYA SAMITI – THE COMMERCE SOCIETY 

BHARATI COLLEGE, UNIVERSITY OF DELHI 

ANNUAL REPORT 2025-26 

 

Here we present collective report of all the events, competitions, seminars and 

webinars conducted under the banner of Vanijya Samiti – The Commerce 

Society in the Annual Year of 2025-26 under the guidance of our Convener – 

Mr. Alok Anand and our TIC Dr. Monica Shokeen and Mr. Alka Devi. 

Summary of all the events that took place in the Year 2025-26 are mentioned 

below: 

 

OCTOBER 2025 

Finance 101 – Decide money before you make it. 

Venue: Theater Room 

Date: 10th Oct. 2025 

Time: 11 A.M – 1 P.M 

Speaker: Dr. Meghna Aggarwal and CA Mamta Gulia 

 



 

 

 

Almuni Meet 

Venue: Google Meet 

Date: 25th Oct. 2025 

Time: 6 P.M – 7 P.M 

Speaker: Shweta Tripathi 

 

Resume Building Workshop 

Venue: Seminar Room 

Date: 30th Oct. 2025 

Time: 2 P.M – 3P.M 

Speaker: Aman Kapoor 

 

NOVEMBER 2025 

Almuni Meet 

Venue: Google Meet 

Date: 19th Nov. 2025 

Time: 5 P.M – 6 P.M 

Speaker: Aastha Sakhuja 

 

 



 

 

 

JANUARY 2026 

Commercio’26 –The Annual fest of Vanijya Samiti 

Venue: Bharati College, University of Delhi 

Date: 29th January 2026 

Time: 10 A.M – 4 P.M 

 

FEBRUARY 2026 

Personal Branding  

Venue: Room no. 101 

Date: 26th Feb. 2026 

Time: 12 P.M – 1 P.M 

Speaker: Ms. Surya Singh 

 

MARCH 2026 

Almuni Meet 

Venue: Google Meet 

Date: 5th March 2026 

Time: 3 P.M – 4 P.M 

Speaker: CA Priyamvada Chhabra 

 



 

 

APRIL 2026 

AI in the realm of creativity 

Venue: G1 (New Building) 

Date: 6th April 2026 

Time: 2:30 P.M – 3:30 P.M 

Speaker: Tajinder J. Singh 

 

Earn, Save, Invest – Building Wealth alongside your career 

Venue: Seminar Room 

Date: 25th April 2026 

Time: 1 P.M – 2 P.M 

Speaker: Mr. Grijesh Gupta 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

OCTOBER’25 

 

 

 
 



 

 

Finance 101 – “Decide Money Before You Make It” Session Report 

 

College: Bharati College, University of Delhi 

Date and Time of Activity: 10th October 2025, 11 A.M. 

Department/Society: Vanijya Samiti - The Commerce Society, Bharati College 

Program: Finance Awareness Seminar 

Activity  Title: Finance 101 – “Decide Money Before You Make It” 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Vanijya Samiti - The Commerce Society of Bharati College, University of Delhi, organized an 

insightful seminar titled “Finance 101 – Decide Money Before You Make It” on 10th 

October 2025 at 11:00 a.m. in the Theatre Room. The session aimed to build financial 

awareness among students by providing practical insights into money management, 

saving, investing, and taxation. 

The seminar featured two distinguished speakers — Dr. Meghna Aggarwal and CA 

Mamta Gulia, who shared their expertise through engaging and interactive discussions 

that connected theoretical concepts with real-life financial decisions. 

Speaker 1 – Dr. Meghna Aggarwal 

Dr. Meghna Aggarwal is currently serving as an Assistant Professor at Deen Dayal 

Upadhyay College , University of Delhi ,with over 12+ years of experience in teaching and 

research . Dr. Meghna Aggarwal specializes in Finance and Economics and has an 

impressive background , holding a Ph.D. in Commerce and an M.A. in Economics from 

Kanpur University.  

Dr. Meghna Aggarwal began by explaining how finance emerges from economics, 

emphasizing Keynes’ three motives for holding money — transactional, precautionary and 

speculative. She highlighted that financial decisions are personal and subjective, 

varying according to each individual’s income, lifestyle and spending habits. 

Through real-life examples such as Richard Fuscone and Ronald Read, she demonstrated 

how financial management can either work in one’s favor or lead to loss when discipline is 

lacking. Dr. Aggarwal encouraged students to understand their spending behavior, 

create contingency funds and start risk-free, student-friendly investments to promote 

early saving habits. 

Referring to Warren Buffett, the Father of Finance, and his associates Charlie Munger and 

Rick Guerin, she explained that the essence of investing lies in consistency, patience, and 

emotional control, not just high returns. 

She also introduced various financial literacy simulation games—SPENT, Cashflow 

Classic, Build Your Stax, Zogo, and Financial Football—that allow students to practice 

financial decision-making virtually before handling real money. 

Dr. Aggarwal concluded with a powerful message that good investing is not about 

intelligence but behavior. She reminded students that learning to say “enough” and 

controlling emotions are key to achieving long-term financial success. 



 

 

Speaker 2 – CA Mamta Gulia 

CA Mamta Gulia is an accomplished Chatered Accountant and proud alumna of Atma Ram 

Sanatan Dharam College , University of Delhi. CA Mamta Gulia has served as a Senior 

Manager at EY , one of the Big 4 firm and has contributed her skills to reputed organization 

such as HCL and Zooper Tech. Currently , she holds the position of Senior Manager at Ace 

Insurance Brokers with a strong foundation in taxation , auditing and investment 

management . 

The second part of the session was led by CA Mamta Gulia, who simplified the concept of 

taxation with a practical and relatable example. She painted a vivid picture of a student 

earning a ₹72 lakh annual salary only to realize a significant difference between gross and 

take-home pay — introducing students to the world of taxes. 

She explained that taxes are not deductions to fear but essential contributions that fund 

public services such as roads, hospitals, schools, and even college facilities. 

CA Mamta Gulia covered essential topics including: 

 Direct and Indirect Taxes 

 GST and Current Tax Slabs 

 Five Heads of Income: Salary, House Property, Business/Profession, Capital Gains 

and Other Sources 

 Basic Tax Concepts: TDS, PAN, Form 16, ITR, Financial and Assessment Year 

 Old vs. New Tax Regime 

She also walked students through a Salary Slip Verification Checklist, explaining CTC vs. 

take-home pay, tax withholding, variable components, and deductions such as insurance and 

retirement contributions. 

To make taxation more approachable, she presented a sample tax receipt, busted 

common myths, and demonstrated the three steps of filing an ITR, making students 

confident about managing taxes in their future careers. 

Badge Ceremony for Office Bearers (2025–26) 

After the informative seminar, the event concluded with the Badge Ceremony for the 

newly appointed Office Bearers of Vanijya Samiti for the session 2025–26. The new 



team was felicitated and encouraged to carry forward the society’s legacy of learning, 

leadership, and innovation. 

The event ended on a positive and celebratory note, with members expressing enthusiasm 

for the upcoming academic year. 

Feedback  

Post – event feedback was overwhelmingly positive . Students appreciated the clarity, 

relevance and practicality of both sessions. They found the examples relatable and the 

discussions inspiring, especially the emphasis on behavioral finance and tax awareness. 

Many participants expressed interest in attending more financial literacy and investment 

workshops in the future. 

In addition, the core team of  Vanijya Samiti shared constructive feedback highlighting that 

punctuality could have been better managed during the event. The team has acknowledged 

this and assured that greater emphasis will be placed on time management in future events 

to ensure smoother coordination. 

Photos and Attendance 

 



 

 

 

 

 

 

 

 

 

 

 



                                              ATTENDENCE 
    EVENT  :- FINANCE 101 “DECIDE MONY BEFORE YOU MAKE IT” 
                                            DATE :- 10/10/2025 
 ORGANIZING COMMITTEE :- VANIJYA  SAMITI –THE COMMERCE     
SOCIETY 
S. NO..                             NAME              YEAR        ROLL. 

NO. 
1             Mansi Gahlot            3rd 23503/230 
2             Mehak            3rd 23503/73 
3             Kanak Negi            2nd 24503/192 
4             Siya Kathuria            3rd 23503/141 
5             Bhavika Khurana            2nd 24503/202 
6             Shreeyam Rai            3rd 23503/132 
7             Abhya Kumari            3rd 23503/04 
8             Samayra Sharma             2nd 24504/154 
9             Shalini             3rd 23503/130 
10             Khushi Dev            3rd 23503/202 
11             Kashish            3rd 23503/52 
12             Ruchi Sharma            2nd 24503/116 
13             Priya            1st 25504/93 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Alumni Talk Webinar with Ms. Shweta Tripathi (Batch of 2017) 

 

College: Bharati College, University of Delhi 

Date and Time of Activity: 25th October 2025, 6:00 P.M – 7:00 P.M. 

Department/Society: Vanijya Samiti - The Commerce Society, Bharati College 

&    Areya – The Leadership Cell, Bharati College 

Program: Alumni Talk Webinar with Ms. Shweta Tripathi (Batch of 2017) 

Venue :  Google Meet 

  

 

 

 

 

 

 

 



 

Vanijya Samiti – The Commerce Society of Bharati College, University of Delhi, in 

collaboration with Areya - The Leadership Cell of Bharati College, organized an enriching 

Alumni Talk Webinar on 25th October 2025 from 6:00 p.m. to 7:00 p.m. via Google Meet. 

The session featured Ms. Shweta Tripathi, an alumna from the Batch of 2017, who 

shared her inspiring journey from the corporate world to entrepreneurship. 

With over eight years of experience across reputed Big Four and Big Six firms, Ms. 

Tripathi began her career at Ernst & Young, where her initial salary was ₹22,000 per 

month and her first annual package stood at ₹2.5 lakhs per annum. Through sheer hard 

work, perseverance, and consistency, she rose to a commendable position, eventually 

earning an impressive ₹27 lakh package. 

  

Key Insights from the Session 

Reflecting on her journey, Ms. Tripathi emphasized that her biggest life lesson over the 

past eight years has been to “Be the owner of whatever you are doing.” She urged 

students to identify the purpose (mudda) of their lives — sharing that her personal goal 

has always been to “Make money with respect.” 

She candidly narrated her early struggles — appearing for nearly 20 interviews in a 

month, facing multiple rejections, and learning that in Big Four firms, once you apply and 

are not selected, you must wait six months before trying again. Her story of determination 

inspired students to stay consistent even during setbacks. 

Coming from a humble background, where her voice was often unheard, Ms. Tripathi has 

become the primary earner in her family and now works closely with several NGOs, 

embodying the value of empowerment through financial independence. 

 

Professional Growth and Lessons for Students 

Ms. Tripathi shared valuable advice for students preparing to enter the professional world. 

She encouraged them to: 

 Build clarity of purpose and know their chosen field “inside out.” 

 Focus on skills that will remain relevant for the next 5–10 years. 

 Use LinkedIn and official Big Four career portals for internships and job 

opportunities, noting that these companies use advanced resume-screening 

software, making precision in applications essential. 



 Cultivate leadership qualities and effective decision-making skills, which she 

identified as her own areas of personal growth. 

She also highlighted a critical social message: in her experience, financial independence 

brings freedom, especially for women. She reflected on how many women in India still 

lack financial stability and depend on others for basic needs. Her vision, therefore, is to 

empower women to become self-reliant and confident decision-makers through financial 

and professional independence. 

 

Entrepreneurial Journey 

Discussing her transition from corporate life to entrepreneurship, Ms. Tripathi explained 

how she invested her first two to three months of salary into setting up her business. She 

faced significant challenges, particularly around funding and leadership development, but 

credited her success to persistence, learning from failure, and self-belief. Her internal 

battles, she said, were often greater than the external ones — a powerful reminder that 

growth begins from within. 

 

Feedback 

Students found the webinar to be truly inspiring and engaging. They appreciated Ms. 

Shweta Tripathi’s authenticity and the way she shared real, relatable experiences about 

career growth and self-empowerment. 

Her journey from a determined student to a successful entrepreneur deeply motivated 

everyone, reminding them that persistence and passion always pay off.  

The session left students feeling energized, confident and ready to chase their goals. 

 

 

 

 

 

 

 



Photos and Attendance 

 

 

 

 

 

  



 

RESUME BUILDING WORKSHOP REPORT 
 

 

College:- Bharati College, University of Delhi 

Date and Time of Activity:-30th October 2025, 2 P.M – 3 P.M. 

Society:- Vanijya Samiti-The Commerce Society, Bharati College 

Program:- Resume Building for careers in Accounting, Finance & Business Management 

Venue :- Seminar Room 

 

 

 

 

 

 



Introduction 

The Vanijya Samiti, The Commerce Society of Bharati College organised an insightful 

seminar titled “Resume Building for careers in Accounting, Finance and Business 

Management.” The event aimed to help students develop professional and impactful 

resumes while learning how to create a strong personal brand on LinkedIn. The session 

was conducted by Mr. Aman Kapoor, Senior Professor at the Indian Institute of Digital 

Education (IIDE), who shared valuable strategies and industry-based techniques. The 

seminar witnessed active participation from commerce students eager to enhance their 

employability and digital presence. 

Key Learnings 

Mr. Kapoor started the seminar by sharing the importance of presentation during 

interviews and how a resume reflects one’s overall personality. He explained that a resume 

should serve as a documentary representation of skills, achievements, and experiences. 

Students were advised to mention only essential personal details such as name, contact, 

and email and avoid unnecessary information such as full addresses or photographs. He 

also shared that resumes must align with the tone and format expected in corporate 

environments. Furthermore, participants learned how to align their LinkedIn profiles with 

their resumes, keeping their profiles updated and professional to attract potential 

recruiters. 

Tools and Techniques 

The session introduced two essential online tools: Resume Worded and Career Extension. 

These help users analyse their resumes on multiple parameters such as structure, keyword 

optimisation, and overall quality. Resume Worded provides a score indicating how 

recruiter-friendly a resume is, while Career Extension assists in identifying and correcting 

grammatical or formatting errors. Mr. Kapoor also explained the working of the 

Application Tracking System (ATS) - software used by most companies to screen resumes 

automatically. Students learned how ATS filters applications based on keywords and 

formatting consistency, highlighting the need to tailor each resume to the Job Description 

(JD). 

Skill Development and Practical Insights 

The workshop placed equal emphasis on technical skills and soft skills. Students were 

guided to showcase technical proficiency such as Microsoft Excel, Canva, HubSpot, and 

Google Workspace alongside interpersonal abilities like communication, teamwork, and 

time management. Mr. Kapoor recommended exploring HubSpot Academy’s free 

certification courses in digital marketing, social media strategy, and email marketing, 



which add significant value to a resume. He also introduced the PET Formula for using 

ChatGPT effectively: Persona (defining the role), Environment (describing the context), and 

Task (specifying the output). This formula helps in producing professional-level responses 

suitable for resumes and cover letters. 

Formatting and Presentation Guidelines 

The speaker highlighted the significance of clean design and readability. He recommended 

using Sans-serif fonts such as Arial, maintaining a 10–12 point font size, and keeping a left-

aligned format for easy scanning. Students were instructed to use PDF format to preserve 

formatting and avoid discrepancies across devices. Color blocking, minimal icons, and clear 

section breaks were suggested to enhance visual appeal without overcomplicating the 

design. 

 

 Feedback 

With the active participation of more than 80 participants , the seminar witnessed 

enthusiastic involvement and meaningful interaction during the Q&A session. An 

impressive 98% of attendees shared positive feedback, appreciating the session’s 

practicality and relevance. The workshop successfully bridged the gap between academic 

learning and real-world expectations, equipping students with the confidence to approach 

future opportunities with professionalism and clarity.   

 

Photos and Attendance 

 

 



 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

NOVEMBER’25 

 

 

 
 

 

 



Alumni Talk Webinar with Ms. Aastha Sakhuja   

(Batch of 2015) 

  

College: Bharati College, University of Delhi 

Date and Time of Activity: 19th November 2025, 5:00 P.M – 6:00 PM. 

Department/Society: Vanijya Samiti - The Commerce Society, Bharati College 

         Areya – The Leadership Cell, Bharati College 

Program: Alumni Talk Webinar with Ms. Aastha Sakhuja (Batch of 2015) 

 

 

 

 

 

 



Vanijya Samiti – The Commerce Society of Bharati College, University of Delhi, in 

collaboration with Areya – The Leadership Cell, organised an insightful Alumni Talk on 

19th November 2025 from 5:00 p.m. to 6:00 p.m. via Google Meet. The session featured Ms. 

Aastha Sakhuja, an alumna of Bharati College, who is a Marketing & Campaigns Specialist 

with over eight years of global experience across India, the UK, and the UAE. 

Ms. Aastha Sakhuja shared her professional journey in the fields of marketing, brand 

activation, community building, and digital amplification. With her strong expertise in 

executing large-scale campaigns both online and on ground, she emphasised the 

importance of building meaningful brand experiences and adopting a creative yet strategic 

approach in today’s competitive corporate world. Her journey from college to becoming a 

successful marketing professional inspired the students, offering them valuable insights, 

motivation, and practical direction for their future careers. 

  

Key Insights from the Session 

Reflecting on her professional journey, Ms. Aastha Sakhuja emphasised that one of the 

most important lessons she has learnt over the years is to “stay curious, stay consistent, 

and stay open to learning.” She encouraged students to identify what truly excites them 

and to build careers around meaningful work that creates value for people and 

communities. 

She candidly shared her early challenges in the marketing field, where she often had to 

navigate competitive environments, demanding deadlines, and constantly evolving digital 

trends. Through real examples from her experiences across India, the UK, and the UAE, she 

highlighted that the marketing industry rewards those who adapt quickly, take initiative, 

and remain willing to experiment. 

Her journey from campus life to working on global brand campaigns inspired students to 

recognise the importance of perseverance and continuous skill development. Ms. Sakhuja 

explained how every project—big or small—contributes to shaping one’s identity as a 

professional. She also underlined the significance of collaboration, storytelling, and 

understanding consumer behaviour in building successful brand strategies. 

Coming from a background where she explored both corporate and field-based work, she 

emphasised the value of stepping out of one’s comfort zone. Her insights encouraged 

students to remain confident, pursue internships, and embrace opportunities that help 

them discover their strengths and potential. 

 



Professional Growth and Lessons for Students 

The session proved highly beneficial, offering students several practical learnings: 

 Understanding the real-world application of marketing concepts. 

 Gaining clarity on career opportunities in marketing, branding, and community 

building. 

 Learning how to balance creativity with strategic planning. 

 Importance of internships, skill-building, and corporate exposure. 

 

Journey  

Discussing her academic and professional journey, Ms. Aastha Sakhuja shared how she 

progressed from a Tier-2 city to pursuing her B.Com degree at Bharati College, University 

of Delhi, where she first discovered her interest in marketing, community engagement, and 

brand activation. She reflected on the formative experiences, internships, and exposure she 

gained during her undergraduate years, which helped shape her foundational 

understanding of the field. 

She further explained her decision to pursue a Master of Science degree from the 

University of Birmingham, a milestone that broadened her global outlook and 

strengthened her professional aspirations. Her time in the UK allowed her to work with 

diverse teams, understand international market behaviour, and develop a refined strategic 

mindset essential for modern marketing roles. 

Ms. Sakhuja emphasised that her journey—from a student navigating new opportunities in 

Delhi University to studying abroad and eventually working across India, the UK, and the 

UAE—has been shaped by perseverance, adaptability, and continuous learning. Her 

experience served as a powerful reminder that one’s background never limits one’s 

growth, as long as determination and hard work remain constant. 

 

Students Feedback 

The session received highly positive feedback from the students, who found Ms. Aastha 

Sakhuja’s talk both inspiring and practical. Many appreciated how she openly shared her 

journey—from studying at Bharati College to pursuing her master’s in the UK and working 

across different countries—which made her experiences relatable and motivating. 

Students noted that her insights on leadership, global marketing, and skill-building helped 

them better understand industry expectations and the importance of continuous learning. 



They valued her emphasis on internships, communication skills, and stepping out of one’s 

comfort zone. 

Participants also shared that her friendly and engaging approach encouraged them to ask 

questions and reflect on their own career goals. Overall, students described the session as 

insightful, motivating, and extremely helpful for shaping their future career direction. 

 

Photos and Attendance 

 

 

 



 

 

ATTENDANCE 

DATE:- 19/11/2025 

EVENT :- ALUMNI TALK WEBINAR 

S.NO. NAME YEAR ROLL NO. 

1 MANSI GAHLOT 3 23503/230 

2 MEHAK 3 23503/73 

3 SIYA KATHURIA 3 23503/141 

4 ABHYA KUMARI 3 23503/4 

5 SHREEYAM RAI 3 23503/132 

6 SAMAYRA SHARMA 2 24504/154 

7 SHALINEE SINGH 3 23503/130 

8 KHUSHI DEV 3 23503/202 

9 KASHISH 3 23503/52 

10 RUCHI SHARMA 2 24503/116 

11 PRIYA 1 25504/93 

12 SHREYA PANDEY 3 23520/40 

13 VANSHIKA KHURANA 2 24528/57 

14 AKANKSHA 2 24520/01 

15 NIYATI MAKKAR 2 24501/CE/13 

16 SANIKA BOBAL 2 24501/SE/05 

17 NANCY 2 24504/81 

18 GUNJAN DABRAL 2 24503/45 

19 RIYA KAVI 2 24501/EP/17 

20 ANUSHKA PRASAD 2 24504/18 

21 AARUSH SHAMS 2 24504/05 

22 APOORVA BHARADWAJ 2 24504/155 

23 SUHANEE CHAHAR 3 23503/189 

24 ISHITA SINGH 3 23503/48 

25 KAMAL GULATI 3 23503/71 

26 DEVKI 2 24503/32 

 

 

 

 

 

 



 

 

JANUARY’26 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Report on Commercio’26 – The annual fest of Vanijya 

Samiti (The Commerce Society) 

 

College: Bharati College, University of Delhi 

Date and Time: 29th January 2026, 10:00 A.M 

Department/Society: Vanijya Samiti – The Commerce Society, Bharati College 

Program: Commercio’26 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

Panel Discussion – “Corporate Darwinism in the age of AI : 

Redefining Careers for Survival and Growth” 

 

 

 

 



 

Objective of the Panel Discussion 

The purpose of the panel discussion was to make students aware of the fast-changing corporate 

landscape shaped by Artificial Intelligence and technological disruption. The session aimed to 

help students remain adaptable, relevant, and focused on growth by developing the right skills, 

mindset, and approach to learning. 

  

Introduction of the theme 

The discussion centred on “Corporate Darwinism,” which suggests that survival in the 

professional world relies on continuous evolution. As AI changes job roles and automates 

routine tasks, careers are shifting towards critical thinking, adaptability, communication, and 

smart technology use. The panel highlighted how students can prepare today for the demands of 

tomorrow’s workplace. 

  

Panel Members 

Anshika A. – Audit Manager, Moore Kingston Smith, UK (Formerly KPMG India & KPMG 

Vancouver)  

Dhruvi Khandelwal – Career Mentor, Digital Educator, Data Structures and Algorithms 

Specialist  

Nandini Sharma – Educator, Mentor, Founder, T.I.A & Aprajita Foundation  

 

Moderator of the session 

Samayra Sharma – PR Head, Vanijya Samiti 

 

Proceedings of the Panel Discussion 

The session began with the panellists reflecting on their personal journeys and early decisions 

that shaped their careers. Dhruvi noted that students today do not lack talent but often need 

better direction and guidance. Anshika shared her vision of building an international career and 

how she worked consistently towards that goal. She advised students to set realistic expectations 

about corporate life beyond college. Nandini talked about her engagement with students, content 



creation, and learning digital marketing through courses from Google and Meta. This journey 

gradually led her to entrepreneurship, illustrating that careers evolve through learning.  

The discussion then moved to the concept of Corporate Darwinism in practical terms. Anshika 

explained how companies actively invest in digital tools and upskill employees. Individuals, she 

said, must adopt a learning attitude instead of resisting change. Dhruvi described Corporate 

Darwinism as the ability to integrate AI into everyday work. He encouraged students to start 

using tools like ChatGPT and Gemini for drafting emails, presentations, and improving 

communication skills while they are in college. Anshika mentioned that AI reduces repetitive 

manual work, allowing professionals to emphasize analysis and decision-making.  

The panellists stressed that adaptability is crucial for career survival. Dhruvi highlighted the 

importance of communication skills, especially in interviews and professional interactions. 

Anshika emphasized that judgment and decision-making abilities are timeless skills that 

technology cannot replace. Regarding continuous learning, Dhruvi advised students to keep 

upgrading their skills before they become outdated. Anshika noted that regular practice leads to 

professional excellence. Nandini suggested that students enrol in structured courses with tests 

and evaluations to promote discipline in learning. She encouraged using AI as a support system 

rather than a replacement for effort.  

During the interactive segment, Anshika urged students to seize every opportunity, make 

informed decisions, and learn from mistakes without fear. Nandini emphasized the need to 

diversify skills, develop soft skills alongside technical knowledge, and understand that content 

creation and personal branding are forms of entrepreneurship today. These require quick 

adaptation and consistency.  

 

Key Takeaways 

 Adaptability and openness to change are vital in modern careers.  

 AI should be embraced as a tool to boost productivity and efficiency.  

 Continuous upskilling prevents professional stagnation. 

 Communication, judgment, and decision-making remain essential skills.  

 Soft skills and diverse learning enhance career growth significantly.  

 

 

Conclusion and students feedback 

The panel discussion emerged as one of the most insightful and impactful segments of 

Commercio’26, successfully bridging the gap between theoretical knowledge and practical 



corporate exposure. The esteemed panelists shared their professional journeys, industry insights, 

and real-world experiences, which helped students gain a deeper understanding of current 

market trends, career opportunities, and the skills required to excel in the professional world. 

The session encouraged critical thinking, proactive learning, and adaptability among the 

participants. 

The discussion received an overwhelmingly positive response from the students. They 

appreciated the relevance of the topics, the clarity of the speakers, and the interactive nature of 

the session. The question-and-answer round allowed students to engage directly with the experts 

and seek valuable career guidance. Many participants expressed that the session was highly 

informative, motivating, and beneficial for their personal and professional growth. Overall, the 

panel discussion left a lasting impression and contributed significantly to the success of the fest. 

 

Photos and Attendance 

 

 

 



 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

Report on Commerce got talent 

 
Organized by: Vanijya Samiti: The Commerce Society 

       Bharati College, University of Delhi 

Date: 29
th
 January 2026 

Time: 12:00pm – 1:00pm. 

Venue: Seminar Room, Bharati College 

 

 

 

 

 



Introduction:  

The event was organised by the Vanijya Samiti on 29 January 2026. The Commerce got talent 

was conducted in the Seminar Room. The purpose of the event is to identify fresh ideas, strong 

stage presence, and performances that turn commerce concepts into pure entertainment. 

Participants are allowed to showcase their talent, originality, confidence, their connection to 

commerce, and of course, their overall impact. 
 

Objective:  

1)To provide a platform for commerce students to showcase their hidden and creative talents. 

2)To encourage self-expression, confidence, and stage presence among participants. 

3)To promote holistic development beyond academics. 

4)To recognize and appreciate diverse skills such as dance, music, acting, poetry, and other 

performances. 
 

Details of the game: 

The event Commerce Got Talent was designed to showcase the creative and artistic abilities of 

students through a structured multi-round format. Participants were given the opportunity to 

perform Skits or Acts based on business ethics, corporate culture, startups, or finance. 

Rap, Singing, or Spoken Word Poetry on markets, entrepreneurship, or economic issues. Stand-

up Comedy inspired by GST, stock markets, student life, or internships. 

Poster Art or Live Doodling representing business trends or economic concepts. 

Creative Reel Performances with a strong commerce angle.  Dance or Drama depicting the 

evolution of business or trade for around 4-5 minutes. 

The event was conducted in two main rounds. 

 

In Round 1 (Preliminary Round), participants performed individually within a fixed time 

limit. This round focused on assessing creativity, originality, and confidence. Based on their 

performances, shortlisted participants were selected by the judges for the next round. 

 

In Round 2 (Final Round), the shortlisted participants presented a refined or extended version 

of their performance. This round evaluated overall performance quality, stage presence, and 

audience engagement. Winners were selected based on judges’ scores and predefined evaluation 

criteria. 

  
 

Total Participants - 10 

 

Brief intro about the participants and their performances: 

 



Komal Kumari performed a dance about the struggle of women in the field of entrepreneurship 

as a career , Nikhil Bansal ( voice over and mimicry artist)  

Talks about the business problems in the voice of various famous celebrities like Narendra 

Modi, Farahan Akhtar , Pankaj Tripathi etc. , Richa who perform standup on the topic money 

management (bargaining, marketing scam etc.),Gauri ,Sujata and Soumya Yadav have 

performed skit on how marketing works by taking example of Sarojini and negotiation, Palak 

and Manya present a powerpoint presentation on the topic best out of waste of textile sustainable 

use of it ,recycle etc, Shruti prepared a dance on topic women strength and last Shruti and 

Khushi provide drawings. 

 

Judges: 

 Prof. Anupama Mahajan  

 Dr. Kalpana Kataria. 

 

 

Result / Winners: 

1. Winner : Manya and Palak ( Start up idea presentation) 

2. 1
st
  runner-up : Nikhil Bansal ( Mimicry) (Shyam lal College) 

3. 2
nd 

 runner-up : Soumya Yadav,Gauri and Sujata  ( Performed Skit) 

 

  

Key Highlights:  

 

1)Enthusiastic participation from students across different years. 

2)Wide variety of performances including dance, singing, acting, poetry, and instrumental 

music. 

3)Well-structured rounds ensuring equal opportunity for all participants. 

4)Confident stage performances showcasing creativity and originality. 

 

Conclusion and students feedback : 

Commerce Got Talent was successfully organized and became one of the most vibrant and 

engaging events of Commercio. It gave students a platform to showcase their talents with 

confidence and creativity. The lively performances, teamwork, and smooth coordination made 

the event enjoyable and memorable for all.  

Students appreciated the supportive environment, which helped reduce stress, build confidence, 

and strengthen bonds. Overall, the event celebrated talent, unity, and active participation, 

making it a grand success. 
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Report on CORP-O-STYLE 

 
Organized by: Vanijya Samiti: The Commerce Society 

       Bharati College, University of Delhi 

Date: 29
th
 January 2026 

Time: 1:30 P.M – 2:30 P.M. 

Venue: Theatre Room, Bharati College 

 

 

 

 

 



Introduction 

Vanijya Samiti, the Commerce Society of Bharati College, University of Delhi, successfully 

organized Corp-O-Style, a corporate fashion and personality competition aimed at 

showcasing professionalism, confidence, and corporate etiquette among students. The 

event provided a unique platform for participants to present themselves in a corporate 

setting while blending style, personality, and intellect. 

With enthusiastic participation and impressive performances, Corp-O-Style emerged as an 

engaging and impactful event that highlighted the essence of the modern corporate world. 

The competition was structured into two rounds, each designed to assess different aspects of a 

participant’s corporate persona. The event concluded with the declaration of winners and a cash 

prize, making it both competitive and rewarding. 

 

Objective of the Event 

The primary objective of Corp-O-Style was to evaluate participants on the following parameters: 

 Professional appearance and grooming 
 Confidence and stage presence 
 Corporate personality and communication skills 
 Creativity while adhering to corporate standards 

The event aimed to simulate real-world corporate scenarios and assess how individuals present 

and justify themselves in professional environments. 

 

Event Structure 
 

Round 1: Corporate Walk (Elimination Round) 

Description: 

The first round focused purely on first impressions, grooming, and stage presence. Participants 

were required to dress in formal or semi-formal corporate attire and present themselves 

confidently in a corporate setup. 

Activities: 

Each participant performed an individual ramp walk on the stage, showcasing confidence, 

posture, and professional appeal. 

No introduction or verbal interaction was included in this round. 



This round mainly tested elegance, body language, and overall presentation skills. Based on their 

performance, selected participants advanced to the next round. 

 

Round 2: Corporate Introduction & Role Justification Round 

Description: 

The second round evaluated participants’ communication skills, clarity of thought, and 

understanding of their chosen corporate identities. It allowed them to formally introduce 

themselves and explain the rationale behind their professional appearance. 

Activities: 

Participants walked confidently onto the stage. Each participant introduced themselves and 

explained the corporate role they represented. They justified why they chose that role and how it 

aligned with their personality, strengths, or career aspirations. 

Participants portrayed diverse corporate profiles such as: 

   • Chief Executive Officer (CEO) 

   • Chief Financial Officer (CFO) 

   • Human Resource Manager 

   • Legal Advisor 

   • Marketing Consultant 

   • Corporate Reporter 

This round assessed self-expression, confidence, and the ability to present oneself as a 

competent corporate professional. 

 

Round 3: Corporate Personality & Q&A Round (Final Round) 

Description: 

The final round focused on intellectual abilities, presence of mind, ethical reasoning, and 

professional communication. It tested how participants responded to real-life corporate situations 

and spontaneous questions. 

Activities: 

Participants again walked confidently across the stage. 



Judges asked one to two situational or personality-based questions, such as: 

 “Why does this style suit your personality or career goals?” 

 “If your company is involved in an unethical practice, how would you handle the 

situation?” 

 “Differentiate between old-generation parenting styles and modern parenting styles.” 

Participants were expected to respond with professionalism, clarity, and confidence, reflecting 

strong decision-making and leadership qualities. 

 

Total participants : 13  

Judges : 

 Dr. Arshi  Zareen  

 Ms. Chitrangda 

 

Outcome and Winners 

The competition witnessed exceptional talent, with all participants presenting themselves with 

grace, confidence, and professionalism. After careful evaluation, the judges declared the 

following winners: 

1. Winner : Aditi Shree 

2. 1
st
 runner up : Kanak Negi 

3. 2
nd

 runner up : Anusha Tyagi 

The winner was awarded a cash prize of ₹2000, along with recognition and appreciation for 

outstanding performance. 

 

Conclusion and Students Feedback 

  

 Corp-O-Style proved to be a highly successful and enriching event that provided students with a 

platform to experience the corporate world beyond textbooks. It enhanced participants’ 

confidence, grooming standards, communication skills, and overall professional personality 

while promoting values like integrity, professionalism, and individuality. The event not only 

celebrated corporate fashion but also encouraged students to step out of their comfort zones and 

present themselves with poise and self-belief. 



Students shared very positive feedback, expressing that the competition helped them improve 

their stage presence, public speaking, and self-confidence. Many appreciated the practical 

exposure and found the experience both enjoyable and educational. Overall, the initiative by 

Vanijya Samiti significantly contributed to the holistic development of students and reinforced 

Bharati College’s commitment to experiential learning. 
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Report on Scavenger's Hunt 

 

Organized by: Vanijya Samiti: The Commerce Society 

       Bharati College, University of Delhi 

Date: 29
th
 January 2026 

Time: 2:30 P.M – 3:30 P.M. 

Venue: Seminar Room, Bharati College 

 

 

 

 

 



 

Introduction 
The event was organised by the Vanijya Samiti – The Commerce Society of  Bharati College. 

The Scavenger’s Hunt was conducted in the seminar room to foster teamwork, enhance logical 

reasoning, and offer an engaging learning experience. The activity encouraged participants to 

think creatively, communicate effectively, and collaborate with their teammates to solve clues 

and challenges within a limited time. It created an atmosphere of excitement and healthy 

competition, allowing students to learn while having fun. Overall, the event served as an 

interactive platform that combined entertainment with skill development, making the experience 

both educational and memorable. 

 

Objectives 
• To promote teamwork and collaboration among participants. 

• To encourage problem-solving skills through engaging challenges. 

• To foster a sense of community and fun among all participants. 

• To provide a platform for friendly competition and interactive learning. 

 

Details of the Games 
 

Round 1: The Entry Code (Qualifier) 

Teams were given a commerce-based coded riddle. Only those solving it correctly advanced to 

Round 2. 

Round 2: The Scavenger’s Trail 

Participants decoded clues hidden across campus locations. Tasks included mini-riddles, logical 

puzzles, finance challenges, and budgeting tasks. 

Round 3: The Final Heist 

Teams solved a final master clue connecting previous hints, requiring critical thinking and 

teamwork. 

 

 



  

Participation Details 

Number of Teams: 35 

Team Names: Bulls on Fire, Your Lordships, Treasure Troopers, Riddle Runners, Hunting 

Ninjas, Team Venus, Dhurandhar, Profit Square, Seek & Strike, The Holy Trinity, Team Rocket, 

Strategy Sisters, Ledger Legends, Herlock Sholmes, The Hidden Trail, The Hunters, Code 

Crackers, Obsidian, Brainstormers, Dumbledore, Triple Threat, Biz Minds, Trouble Twins, The 

Holmes, Trojans, Titans, Clueless, Cuties 

 

Results/Winners 

Round 1 Winners: The Hunters, The Code Crackers, Titans, Ledger Legends, Herlock 

Sholmes, Strategy Sisters, Treasure Troopers, Your Lordships, Seek & Strike, Bulls on Fire 

Round 2 Winners: Ledger Legends, Bulls on Fire, Strategy Sisters, Herlock Sholmes, Treasure 

Troopers 

Final Winners: 

1. Winner : Ledger Legends 

2. 1
st
  runner up : Your Lordships 

3. 2
nd

 runner up : Bulls on fire 

 

Highlights of the Event 

 Exceptional enthusiasm and participation. 

 Energetic and collaborative atmosphere. 

 Strong teamwork and problem-solving spirit displayed by all teams. 

 

Conclusion and Students Feedback 

The Scavenger’s Hunt concluded successfully, leaving participants with a fun, engaging, and 

memorable learning experience. The event effectively promoted teamwork, strategic thinking, 

quick decision-making, and problem-solving skills while creating an energetic and collaborative 

atmosphere. It not only strengthened coordination among team members but also encouraged 

healthy competition and active participation. 

Students shared highly positive feedback, expressing that the activity helped them improve 

communication, bonding, and confidence while making learning enjoyable. Many appreciated 

the interactive format and found the challenges exciting and mentally stimulating. Overall, the 



event proved to be both entertaining and educational, significantly contributing to the holistic 

development of students and reinforcing Vanijya Samiti’s commitment to experiential learning. 

 

Photos 

 

 

 

 



Social Media Outreach of Commercio’26 

 

Commercio’26 also recorded a remarkable digital presence through the official Instagram handle 

of Vanijya Samiti. A well-planned social media strategy, including promotional posts, reels, and 

regular stories, was implemented to create awareness and maintain engagement before, during, 

and after the fest. 

During the last 30 days, the content generated an impressive 300,443 views, reflecting strong 

interest and interaction from students and viewers. The fest successfully extended its reach 

beyond the immediate follower base, with 85.2% of the views coming from non-followers, 

indicating wider visibility and outreach across the college community and beyond. Additionally, 

a total of 103,688 accounts were reached, highlighting the significant digital impact of the 

event.Among the different content formats, posts contributed 61.3% of the engagement, 

followed by reels at 27.2% and stories at 11.5%,demonstrating that informative and engaging 

visual content resonated well with the audience. 

Overall, the social media coverage effectively complemented the on-ground activities, enhanced 

participation, and strengthened the online presence of Commercio’26, making the fest more 

interactive, impactful, and memorable. 

 

 

 



 

Conclusion : 

Overall, Commercio emerged as a perfect blend of knowledge, engagement, and celebration, 

making it a truly memorable experience for everyone involved. The day was thoughtfully 

curated with a variety of events, including insightful panel discussions, interactive sessions, 

competitive activities, and fun-filled games, each contributing to both learning and enjoyment. 

Students actively participated with great enthusiasm, showcasing their talents, teamwork, 

creativity, and presence of mind throughout the fest. 

Beyond academics and competitions, Commercio also provided a platform for collaboration, 

networking, and personal growth, helping students build confidence and strengthen bonds with 

their peers. The energy, coordination, and dedication of both the organizing team and 

participants made every moment lively and meaningful. Overall, the fest successfully fulfilled 

the vision of Vanijya Samiti by combining education with experience, leaving behind lasting 

memories and a strong sense of accomplishment for all. 

 

Students’ Feedback: 

The response from students was overwhelmingly positive, with many appreciating the well-

organized and engaging nature of the fest. Participants shared that the panel discussions were 

insightful and thought-provoking, helping them gain practical knowledge and new perspectives. 

The games and competitions added excitement to the day, allowing everyone to relax, interact, 

and showcase their skills beyond academics. 

Students also expressed that Commercio provided a great platform to connect with peers, build 

teamwork, and boost their confidence. The lively atmosphere, smooth coordination, and variety 

of activities made the entire experience enjoyable and memorable. Overall, the feedback 

reflected that Commercio was not only informative but also fun-filled, leaving students looking 

forward to participating in future editions with even more enthusiasm. 
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Personal Branding Workshop Report 

  

College : Bharati College, University of Delhi 

Date: 26 February 2026 

Time : 12 P.M – 1 P.M. 

Organized by: Vanijya Samiti – The Commerce Society 

Program : Personal Branding – The Art and Science of First Impression 

Venue : Room no. 101  

 

 

 

 

 



 

Introduction 

Vanijya Samiti – The Commerce Society of Bharati College successfully organized an insightful 

seminar on “Personal Branding – The Art and Science of First Impression” conducted by Ms. 

Surya Singh, Assistant professor at UPES University Dehradun, Founder of Express4Success, 

Global Career Counsellor, Image Consultant, and Soft Skills Trainer. 

The session aimed to educate students about the importance of personal branding and how first 

impressions significantly impact professional and personal opportunities. 

 

About the Speaker 

Ms. Surya Singh is a seasoned Global Career Counsellor, Image Consultant, and Soft Skills 

Trainer with extensive experience in career readiness, personality development, and professional 

excellence. She is the Founder of Express4Success and has trained students, educators, and 

corporate professionals across reputed institutions and organizations. Currently serving as an 

Assistant Professor at UPES, Dehradun, she has also held leadership roles in national 

professional bodies and industry associations. With her expertise in communication, emotional 

intelligence, etiquette, and confidence building, she has positively impacted thousands of 

learners, empowering them to achieve personal and professional success. 

 

Key Highlights of the Session 

1.  Importance of First Impression 

The speaker emphasized that: 

First impressions are formed within 30–40 seconds. Visual personality, dressing sense, and 

confidence play a major role in perception. 

She illustrated this concept with an example: 

A man with tattoos and spiked hair or a man wearing a white coat with a stethoscope. 

Students were asked whom they would perceive as a doctor. This activity highlighted how 

appearance influences perception instantly. 

 

2. Introduction Framework Shared 

Ms. Surya Singh shared a powerful 5-step introduction formula: 



 Greet with a “Hi” or “Hello” 

 State your name clearly 

 Mention three qualities you want people to remember you for 

 Repeat your name 

 End with: “I am glad to be here.” 

This structured format helps in creating a strong and memorable introduction. 

 

3. Three Pillars of Personal Branding shared by Ms. Surya 

The speaker explained that every individual should work on three major pillars: 

 Likeability – Being approachable and positive 

 Memorability – Standing out uniquely 

 Credibility – Being trustworthy and competent 

 

4. ABCDE  Model of Personal Branding  

Ms. Surya Singh introduced the ABCDE Model: 

 A – Appearance (Clothing, grooming, posture) 

 B – Behavior (Attitude, etiquette, conduct) 

 C – Communication (Verbal and non-verbal skills) 

 D – Digital Presence (Social media and online reputation) 

 E – Emotional Quotient (Self-awareness and empathy) 

 

She stressed that personal branding is not only about dressing well but about aligning 

personality, communication, and digital identity. 

 

5. Power of Communication 

The speaker started that it is impossible not to communicate. 

She explained the famous communication breakdown: 

55% – Body Language 

38% – Tone of Voice 

7% – Words 



This highlighted that non-verbal cues play a greater role than spoken words in creating 

impressions. 

 

Conclusion 

The seminar was highly interactive, informative, and impactful for all participants. Students 

actively engaged in the session and gained valuable insights into personal branding, 

communication skills, and professional etiquette. The session highlighted how small 

improvements in appearance, behaviour, and digital presence can create a strong and lasting first 

impression. 

Vaniya Samiti sincerely thanks Surya Singh for conducting such an inspiring and insightful 

session. Her practical approach and real-life examples made the learning experience meaningful 

and effective. 

 

Student Feedback 

The feedback from students was overwhelmingly positive. Many participants shared that the 

session helped them identify their strengths and areas of improvement, boosting their confidence 

and clarity about personal and career goals. They appreciated the practical tips on 

communication, body language, grooming, and etiquette, which they found easy to apply in 

daily life. Overall, students described the seminar as insightful, empowering, and highly 

beneficial for their personal and professional growth. 

 

Photos and Attendance  

 



 

 

 

 

 

 

 

 



 

ATTENDENCE 
EVENT  :- PERSONAL BRANDING 

DATE :- 26/02/2026 
ORGANIZING COMMITTEE :- VANIJYA  SAMITI –THE COMMERCE     SOCIETY 
S. NO.. NAME YEAR ROLL. NO. 

1 Mansi Gahlot 3rd 23503/230 
2 Mehak 3rd 23503/73 
3 Kanak Negi 2nd 24503/192 
4 Siya Kathuria 3rd 23503/141 
5 Bhavika 2nd 24503/202 
6 Shreeyam Rai 3rd 23503/132 
7 Abhya Kumari 3rd 23503/04 
8 Samayra 2nd 24504/154 
9 Shalinee 3rd 23503/130 

10 Khushi Dev 3rd 23503/202 
11 Kashish 3rd 23503/52 
12 Ruchi Sharma 2nd 24503/116 
13 Priya 1st 25504/93 
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ALUMNI  MEET  REPORT  WITH  CA PRIYAMVADA CHHABRA 
 

 

College  : Bharati College , University of Delhi  

  

Date and Time of activity:  5th March and 3 P.M on Google meet  

 

Department/ Society -  Vanijiya Samiti -  The Commerce Society ,Bharati College in 

collaboration with Areya - The leadership Cell Bharati College  

 

Program -  Alumni  Talk Webinar with Ms. Priyamvada Chabbra  

 

 

 

 

 

 

 

 

 



 
Introduction 

 

Vanijya Samiti – The Commerce Society of Bharati College, University of Delhi, in 

collaboration with Areya – The Leadership Cell, organised an engaging and insightful Alumni 

Talk Webinar on 5th March 2026 at 3:00 P.M via Google Meet. The session featured CA 

Priyamvada Chhabra, an esteemed alumna of Bharati College and a distinguished Chartered 

Accountant with over 12 years of professional experience. 

CA Priyamvada Chhabra currently serves at the Institute of Chartered Accountants of India 

(ICAI) and holds the position of Secretary to the Committee of Promoting Work-Life Balance. 

Through this role, she works towards encouraging Chartered Accountants and professionals to 

adopt practices that help maintain a healthy balance between professional responsibilities and 

personal life. Her insights into the finance profession and her experiences inspired students and 

offered them valuable guidance regarding career development and professional growth. 

 

 

Professional Journey 

 

During the session, CA Priyamvada Chhabra shared her academic and professional journey. She 

completed her B.Com (Hons.) from Bharati College, University of Delhi in 2007, which 

provided a strong academic foundation for her future career in accounting and finance. 

She further discussed her experience working with reputed multinational organizations such as 

Ernst & Young India Private Limited and American Express India Private Limited, where she 

gained valuable corporate exposure and developed professional expertise in finance and 

accounting. 

In addition to her professional responsibilities at ICAI, she also contributes as a faculty member 

for the subject of Accounting at the CA Foundation Level, where she helps develop study 

materials, publications, and educational resources for CA students. She actively assists students 

across India by addressing their academic queries and guiding them in their preparation. 

 

 

 

Key Insights from the Session 

 

Throughout the webinar, CA Priyamvada Chhabra highlighted several important aspects of 

professional life and the Chartered Accountancy profession. 

She emphasised that work-life balance is essential for long-term success 

She also highlighted the importance of teamwork, effective time management, and maintaining 

focus on quality work rather than merely completing tasks.  



According to her, professionals must prioritize both their careers and personal lives while 

ensuring that their mental health and well-being remain strong. She explained that success in 

professional life requires strong decision-making abilities, emotional intelligence, and the ability 

to work under pressure. Industries today expect young professionals to be mentally prepared, 

adaptable, and capable of handling challenges efficiently. 

 

 

Guidance for CA Aspirants 

 

CA Priyamvada Chhabra provided practical advice for students who aspire to pursue Chartered 

Accountancy or careers in finance. She emphasised several key principles for success: 

 

● Setting clear goals and making firm decisions about career paths. 

 

● Breaking larger goals into smaller and achievable targets. 

 

● Maintaining consistency, discipline, and dedication 

. 

● Being honest with oneself and remaining committed to personal aspirations. 

 

● Identifying one’s interests and aligning career choices accordingly 

 

She also explained that internships play an important role in building professional skills, as they 

provide practical exposure and help students understand the real meaning and responsibilities of 

a profession. 

 

 

 

Misconceptions about the CA Profession 

 

The speaker also addressed common misconceptions regarding the Chartered Accountancy 

profession. Many people believe that the CA profession is limited only to intense studies, lacks 

communication opportunities, or does not provide rewarding careers. 

However, she clarified that these assumptions are incorrect, as the profession offers strong career 

opportunities, professional respect, and financial stability. She also emphasised that 

communication skills and networking are equally important in the field. 

 

● Impact of Artificial Intelligence 

 



Another interesting discussion focused on the role of Artificial Intelligence (AI) in the finance 

and accounting profession. CA Priyamvada Chhabra explained that while AI can provide 

technical and theoretical information, it cannot replace human intellect. 

According to her, the ability to analyse information, interpret data, and make sound decisions 

depends on human intelligence and emotional understanding. Therefore, professionals should 

learn how to use AI as a supportive tool rather than view it as a replacement for human 

expertise. 

 

● Importance of Networking and Mentorship 

 

She also stressed the importance of networking and mentorship in building a successful career. 

Platforms such as LinkedIn allow students to connect with professionals, explore opportunities, 

and seek guidance from mentors. She encouraged students to remain proactive, ask questions, 

and continuously seek learning opportunities. 

She further highlighted that teachers, parents, mentors, and articleship experiences play an 

important role in guiding students and shaping their professional journey. 

 

● Lessons for Students 

 

The speaker encouraged students to enjoy their college life while also focusing on developing 

their careers. She advised them to spend quality time with family and friends, maintain mental 

satisfaction, and always strive for excellence in their work. 

She also shared a personal perspective about balancing professional and family responsibilities, 

emphasising that understanding one’s priorities is essential in life. According to her, meaningful 

achievements come not only from professional success but also from maintaining harmony 

between work and personal life. 

 

 

Conclusion 

 

The Alumni Talk Webinar with CA Priyamvada Chhabra proved to be highly inspiring, 

informative, and beneficial for the students of Bharati College. Her experiences, insights, and 

practical advice provided valuable guidance for students aspiring to build careers in finance, 

accounting, and related fields. 

The session successfully encouraged students to focus on discipline, goal-setting, skill 

development, and maintaining a healthy work-life balance while pursuing their professional 

ambitions. Overall, the webinar served as a motivating platform that helped students gain clarity 

about their future career paths and the realities of the Chartered Accountancy profession. 

 

 



 

 

Photos and Attendance 

 

 
 

 

 
 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

                                       ATTENDANCE 

                                    DATE:- 5/03/2026 

                  EVENT :- ALUMNI TALK WEBINAR 

S.NO. NAME YEAR ROLL NO. 

1 MANSI GAHLOT 3 23503/230 

2 MEHAK 3 23503/73 

3 SIYA KATHURIA 3 23503/141 

4 ABHYA KUMARI 3 23503/4 

5 SHREEYAM RAI 3 23503/132 

6 SAMAYRA SHARMA 2 24504/154 

7 SHALINEE SINGH 3 23503/130 

8 KHUSHI DEV 3 23503/202 

9 KASHISH 3 23503/52 

10 RUCHI SHARMA 2 24503/116 

11 PRIYA 1 25504/93 

12 SHREYA PANDEY 3 23520/40 

13 VANSHIKA KHURANA 2 24528/57 

14 AKANKSHA 2 24520/01 

15 NIYATI MAKKAR 2 24501/CE/13 

16 SANIKA BOBAL 2 24501/SE/05 

17 NANCY 2 24504/81 

18 GUNJAN DABRAL 2 24503/45 

19 RIYA KAVI 2 24501/EP/17 

20 ANUSHKA PRASAD 2 24504/18 

21 AARUSH SHAMS 2 24504/05 

22 APOORVA BHARADWAJ 2 24504/155 

23 SUHANEE CHAHAR 3 23503/189 

24 ISHITA SINGH 3 23503/48 

25 KAMAL GULATI 3 23503/71 

26 DEVKI 2 24503/32 
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AI IN THE REALM OF CREATIVITY – REPORT 

 

College: Bharati College, University of Delhi 

Date: 6 April 2026 

Time: 2:30 P.M to 3:30 P.M. 

Organized by: Vanijya Samiti – The Commerce Society 

In Collaboration With: Pearl Academy 

Speaker: Mr. Tajinder J. Singh, Associate Professor, Pearl Academy 

Venue: G1 (New Building) 

 

 

 

 

 



 

Introduction 

Vanijya Samiti – The Commerce Society of Bharati College organized an insightful and highly 

engaging seminar titled “AI in the Realm of Creativity” in collaboration with Pearl Academy. 

The session was conducted by Mr. Tajinder J. Singh, an award-winning animator, educator, 

and expert with over 22 years of experience in Computer Graphics, 3D Animation, and Visual 

Effects. 

The seminar aimed to help students understand how Artificial Intelligence is not only a 

technological tool but a creative catalyst transforming industries, workplaces, and everyday life. 

 

About the Speaker  

Mr. Tajinder J. Singh is a visionary educator known for his groundbreaking work in animation, 

immersive media, digital design, and experiential technologies. His experience includes 

collaborations with renowned studios, contributions to films and commercial design, and 

mentoring upcoming creatives. 

He specializes in AR, VR, and modern creative technologies, offering deep insights into how 

innovation blends with imagination. 

 

Brief Overview of AI 

The speaker began by introducing Artificial Intelligence as human-made intelligence—

machines designed to think, learn, and act like humans. He emphasized how AI has become a 

silent assistant woven into everyday routines. 

 

Usage of AI (With Real-Life Examples) 

Mr. Singh explained how AI is already a companion in our daily lives, often unnoticed: 

• Autocorrect & Grammar Tools – correcting writing instantly 

• Maps & Navigation – real-time routes, traffic prediction 

• Face Recognition & AR Filters – unlocking phones, social media filters 

• OTT Platforms – personalized movie and show recommendations 

• Social Media Algorithms – curated feeds, content suggestions 

• Chatbots – customer support and instant replies 

• E-Payments – fraud detection, quick processing 



• Video Games – intelligent NPCs and advanced game design 

• E-commerce Recommendations – personalized shopping suggestions 

These examples highlighted how AI acts like a background helper, optimizing speed, 

convenience, and experience. 

 

AI: Faster, Better, and More Efficient 

The speaker emphasized that tools like ChatGPT help humans work faster and with higher 

precision. Students were encouraged to understand how these tools work instead of fearing them. 

He also highlighted global AI progress, particularly in countries like China, where large-scale 

development in automation and machine learning is reshaping industries. 

 

Chatbot vs. ChatGPT 

Mr. Singh clarified the difference: 

• Basic Chatbots follow limited, rule-based responses. 

• ChatGPT-like Models understand context, generate content, solve problems, and respond 

creatively. 

This distinction showed how modern AI has evolved into a collaborator rather than just a tool. 

 

AI as an Assistant, Not a Replacement 

A strong message from the session was the importance of using AI for assistance, not 

dependency. 

He noted that AI has undeniably changed the world, citing examples such as: 

• Tech companies reducing manpower due to automation 

• Increasing efficiency leading to new hybrid job roles 

• Shift toward AI-augmented workplaces instead of AI-dominated ones 

 

Impact of AI on the Real World 

Examples like major organizations restructuring roles (e.g., large-scale layoffs due to AI 

automation) were shared to illustrate how disruptive the technology has become. 

However, Mr. Singh balanced this by highlighting emerging opportunities in: 



• Content Creation 

• Digital Design 

• AI-Integrated Creative Jobs 

• AR/VR Industries 

• Hybrid Technical-Creative Roles 

 

Our POV – Can We Survive Without AI? 

The speaker invited the audience to reflect on whether society could function without AI. 

From transportation to entertainment to communication, AI has become deeply intertwined with 

modern living. 

Students concluded that while AI is not essential for survival, it has become essential for 

efficiency. 

 

Industries Impacted & New Job Roles 

Mr. Singh described how sectors such as healthcare, education, entertainment, marketing, and 

engineering are rapidly adopting AI tools. This shift is generating new hybrid jobs that require 

humans and AI to work together. 

 

What AI Can Do 

The session outlined AI’s versatile abilities across multiple domains: 

• Text – write, summarize, translate 

• Image – generate, edit, enhance 

• Voice – clone, improve, convert 

• Video – animate, recreate, expand scenes 

• Code – debug, write, optimize 

• Interact – listen, speak, adapt 

This demonstrated how AI can create, hear, see, and speak in ways similar to humans. 

 

History of AI (Brief) 

AI began as a theoretical concept in computing—machines performing logic-based tasks. Over 

decades, with advances in algorithms, computing power, and data availability, AI evolved from 

simple rule-based programs to today’s advanced generative models. 



 

Important Lesson: “Learn the Rules of the Game” 

Mr. Singh highlighted the famous principle: 

“Garbage In, Garbage Out.” 

If users provide unclear or weak input, the AI will produce weak output. 

Therefore, one must learn how to speak to AI effectively to get the best results. 

 

NotebookLM & Using AI Tools 

The session introduced tools like NotebookLM and audio-based AI assistants that help users 

organize information, create summaries, generate ideas, and increase productivity. 

 

Conclusion 

The seminar was insightful, thought-provoking, and highly relevant to the modern digital world. 

Mr. Tajinder J. Singh left students more aware of AI’s potential, its risks, and its creative 

possibilities. The session inspired participants to embrace AI thoughtfully and use it as a 

powerful creative partner. 

Vanijya Samiti extends heartfelt gratitude to the speaker for his inspiring guidance and real-

world wisdom, which made the session both informative and engaging. 

 

Student Feedback 

Students shared that the session: 

• Increased their understanding of AI in daily life 

• Boosted their interest in creative technology 

• Helped them see AI as an assistant rather than a threat 

• Gave them clarity about future job opportunities and hybrid roles 

Most participants described the seminar as innovative, practical, and empowering. 
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Vanijya Samiti – The Commerce Society of Bharati College, University of Delhi, organized an 

enriching seminar titled “Earn, Save, Invest: Building Wealth Alongside your Career” on 25th 

April 2026 from 1:00 PM to 2:00 PM in the Seminar Room. The session was designed to 

empower students with practical financial knowledge and career guidance, helping them 

understand how to build long-term wealth while navigating their professional journeys. 

The seminar featured the distinguished speaker — Mr. Grijesh Gupta, who engaged the 

audience with a compelling and practical discussion connecting financial wisdom with real-

world career decisions. 

  

Speaker – Mr. Grijesh Gupta 

Mr. Grijesh Gupta holds a PGDM and brings with him over 15 years of rich experience in 

student counseling and academic mentorship. He has served as a Centre Head at T.I.M.E. 

(Triumphant Institute of Management Education), one of India’s most reputed coaching 

institutions for MBA and competitive examinations. Over the course of his career, he has guided 

thousands of students toward successful careers in MBA programs — both in India and abroad 

— as well as in government sector roles. 

 

Key Highlights from the Session 

Mr. Gupta opened the session by addressing a fundamental truth that students often overlook: 

earning a salary is only the beginning. He encouraged the audience to shift their perspective 

from being “earners” to becoming “wealth builders.” He emphasized that financial independence 

is not a distant dream but a deliberate outcome of early, consistent, and informed action. 

 

Discussing the concept of saving, Mr. Gupta highlighted that most young professionals fall into 

the trap of lifestyle inflation — spending more as they earn more, leaving little room for wealth 

creation. He introduced the principle of “paying yourself first,” urging students to set aside a 

fixed portion of their income before accounting for expenses. He also stressed the importance of 

building an emergency fund equivalent to at least three to six months of living expenses before 

beginning to invest. 

 

The session then moved into the domain of investing, where Mr. Gupta demystified several 

common misconceptions. He explained that investing is not exclusively for the wealthy, but 

rather a habit that anyone can build from the very first paycheck. He touched upon the power of 

compounding — illustrating with examples how starting early, even with small amounts, can 

yield significantly larger returns over time compared to starting late with larger sums. 

A central theme of Mr. Gupta’s talk was the alignment between career growth and financial 

planning. He noted that many students focus solely on landing a good job, but fail to think about 



what happens next. He advised students to map out a financial roadmap alongside their career 

roadmap — setting income milestones, investment targets, and savings benchmarks that grow in 

proportion to their professional progress. 

 

Drawing from his extensive counseling experience, Mr. Gupta also addressed students 

considering MBA programs or government service. He advised MBA aspirants to weigh the 

return on investment of their degree carefully, factoring in tuition costs, loan repayments, and 

the realistic salary trajectory in their chosen field. For those inclined toward government jobs, he 

pointed out the long-term stability, pension benefits, and work-life balance that public sector 

careers can offer, urging students not to underestimate these advantages. 

 

Mr. Gupta concluded his session with a series of actionable takeaways for students. He 

recommended beginning with simple, low-risk investment instruments such as Systematic 

Investment Plans (SIPs) in mutual funds. He also stressed the importance of financial literacy — 

reading about personal finance, understanding tax-saving instruments under Section 80C, and 

keeping track of one’s own credit score from an early stage. He urged students not to wait for the 

“right moment” to start, reminding them that in the world of wealth building, time is the most 

valuable asset. 

 

Feedback 

Post-event feedback from students was overwhelmingly positive. Attendees appreciated Mr. 

Gupta’s practical approach, relatable examples, and the clarity with which he broke down 

complex financial concepts. Many participants expressed that the session had shifted their 

perspective on money management and motivated them to take concrete steps toward financial 

planning at an early stage. The session was particularly well-received for its direct relevance to 

the realities faced by students stepping into professional life. 
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